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Program: Post Graduate Diploma in Commerce (I Sem.) [Session: 2025-26 J

U

Subject: Advanced Statistical Analysis

1. ICourse Code

—_—— |

2. ICourse Title Ad\';mcz(l Statistical Analysis |
3. {Course Type Core - |
. [Pre-requisite (IM any) Post Graduate Diploma in Commerce
| (I Sem.)
3. [Course Learning outcomes 1On Sl.lcccssi‘l_ll_cnn1ple£ion of this course.
(CLO) students will be able-

1. To develop understanding of the theory
of probability and probability
distributions.

5. To knowledge about this  conceptof |
sampling, sampling distributions and

estimation.

1. To understand the concept and process

of hypothesis testing including onc

sample and two samplc test.
4. To appreciate the importance and
application of non-parameltric test in

hypothesis testing,

To understand correlation, regression,

wn

' analysis of variance and non-parametric
test.

6. To comprehend the decision-making
process under uncertainty using

_ statistical tools..

6 |Credit Value 5

¥
b ¢




177. Tofal Marks Max. Marks 40+60
i 55
‘L Part B- Content of the Course L J
Total No. of Lectures-
—]
No. ol
Unit  [Topic Lectures
el |
. 5

1. Indian Statistics:- History of statistics in India Central
Statistical Organisation (CSO), National Sample Survey
Organisation (NSSO), General demerits of Indian statistics,
remedies for eliminate demerits of Indian statistcs.
Probability- Theory of Probability and  Probability
Distributions:- Concept and importance of probability.
Approaches to calculation of probability, joint, and;
conditional probabilitics, probability rules, Bayes' theorem.
Probability distributions — Binomial, poisson, and normal.

2. Interpolation and  Extrapolation, Association ol 15
attributes: Coefticient of Association of attributes.

3. Sampling and  Sampling Distributions:-  Concept, 15
importance and types of sampling techinques, random
sampling, large and small sample, sampling distribution of
mean and- proportions, central limit theorem, point and
intervals for mcans, properties of a good estimator,
onfidence intervals for proportions, sample size and
determination.

4. Hypothesis Testing:- - 15"
Concept, importance, types, and steps of hypothesis testing,
chi-square test, One-Sample Tests: Means and proportions,
two-Sample  Tesls, Tests for  difference  between,
independent samples, small samples, dependent samples.

Analysis of Variance and Non- Parametric Tests:- One-factor
ANOVA (Completely Randonnzcd Model) and two-factor
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ANOVA without replication (Randomized Block Model).
s, Statistical Decision Theory:- decision-making - process, 15

pavoft and regrel tables, decision rules under risk and
uncertainty, expected value approach, marginal analysis,

decision-tree analysis, business forecasting and time serics

analysis.
IKeywords/Tags:
izrobability distributions, Sampling distributions, Iypothesis testing, ANOVA,

INon-parametric tests, Decision theory. 4

i .
! Part C- Learning Resources !

Text Books, Relerence books, Other Resources

1. Chakrabarty, S.K., Business Statistics, New Age International (P) Ltd,,
Publishers :
D. P. Apte, Statistics for Managers, Excel Publication

Dr. N.P. Agrawal, Advanced Stalistical Analysis, Ramesh Book Depot
Gupta & Gupta, Business Statistics, Himalaya Publishing House
J.K. Sharma, Business Statistics, Sth edition, Vikas Publishing House Pvt.

Ltd.
6. Jack Levin, James Alan Fox, Llementary Statistics in Social Rescarch,

VoW

Pearson Education

7. McClave, Benson Statistics for Business and Economics, Prentice Hall

Publication

8. S. P. Gupta, Statistical Methods, Sultan Chand & Sons

9, Sansanwal, D. N. (2020). Research methodology and applied statistics.
Shipra Publications. ISBN: 978-93-88691-55-0

10. Sanjiv Jaggia, Alison Kelly, Business Statistics, McGraw Hill..
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13, YEIT, T T~ s aiferh, witer v afeahiH, A
Suggestive Digital Platforms / Web Links:

. https:/Awww.ddegjust.ac. in/studymaterial/mcom/me-106. pdf

. https://ug.its.edu. in/sites/default/files/Business%20Statistics. pdf

. httpsy/www.wbnsou.ac.in/online_ser vices/SLM/PG/MCOM-14.pdf

. https:/ddceutkal.ac. in/Downloads/UG SLM/Commerce; ‘Business Statistics.
pdf

. https://mu.ac. m/wp ~content/uploads/2021/08/MMS-Business- -Statistics-1.pdl

. https:/Avww.ddegjust ac.in/2022/2/mba- Ist/MBA-102%620book.pdf

. http://anucde.info/thirdsem/307 7BCO21.pdf
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L PaxtD Asscsqmenl and I \.1lu mun

Suggestéd Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University exam (UE) 60
Marks

Internal Assessment: Class Test Assignment/presentation

Continuous (As Per 14(2) 40

Comprehensive Evaluation '

(CCE) '

External Assessment: Section(A): Short Question(3*4 = 20)

University exam section -SLLIIUII (13): Long Question (3*8 = 40) .
ime; 3 Hours

Any remarks/Suggestions; ﬁ C«d\uy@k/ \)LUS(/
L |
Y
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Theory Paper

wrt A Introduction
ll‘ﬂgram: Post Graduate Diploma in Commerce (11 Sem.) ]Sessiun: 2(}25-26j

Subject: Advancal An ."fmna,q-th—\qn‘t

(CLO)

istudents will be able to-

@

The student will develop a basic
understanding about utility and
working system of functional
management in Indian Scenario.
Students will learn and gain a
comprehensive understanding of
financial management,financial
planning.

Students will acquire knowledge about
various concepls of marketing
mandgeent, markelingmix,
advertisingmanagement, sales
promotion and hModern Marketing

Concepts.

The student will learn the process of
recruitment, selection and training of
employees.

The students will come to know about
the concept of production management,

production planning and process of
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e
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1. |Course Code CL 2 P
= ! g g R
). |Course Title Aovon el Am M unagunen’f w:mb.{
ekl SREC
3. Course Type Core - 1l
4. Pre-requisite (IFany) Post Graduate Diploma in Commerce
(1 Sem.)
3. [Course Learning outcomes | On successiul completion of this courst,




r

l

i new product development.

6 [Credit Value

5

|
|
| S

~1

Total Marks

i

Max, Marks 40460 IMini. Passing marks: 40 j

Part B- Content ol the Course

Total No. of Lectures-

No. of |

Unit [Topic Lectures

1. Functional Management: Philosophy ol functional management 15
in Indian religion. Concept, Nature, Objective, Function and
scope of Functional Management, Evolution and Significance in
Modern Organization, Need and Utility, Working system and
Present Scenario of Functional Management in [ndian Industries.

Financial Decision: Financing Decision, Investment Decision,
Dividend Decision.

>, [Financial. Management: Concept, Naturc and Objectives, 15
Functions of Financial Manager, Financial — Planning,
Characteristics of a sound financial problem, Financial Plan in
Indian Industries.

;E-’Markcting Management: Concept, Nature and Scope off 15
marketing management, Function of Marketing Management,
Marketing Mix. |
Advertising Management-Meaning, Objective, Function, and :
scope, Media of advertising, Selection of an advertisingmedia.

Sales promotion- Meaning, importance, limitation and methods of
sale promotion. '

4. Personnel Management: Concept, Tunction, scope and] 135
importance.
Manpower Planning: Concepl and significance, sources of
recruitment, recruitment policy. Selection- Meaning, Importance
and procedure, Training and its methods in India.

3. Production Management: Conccpﬁ, Importance, scope and 15




1_
&

functions. Production Planning- concept. objective, clements and

s steps, procedure of production control, process of new product

development, Mcaning and function of production manager.

Keywords/Tags: Management, Functional, Financial, Marketing, Personnel and
Production Management, |
Part C- Learning Resources |

I. -Aswathappa k. - Production and operation management, Himalaya

publication House,
2. Arora Mukta - Functional management, University book house Pvt. Lid,

Jaipur.

3. Beach Dale S. - Personnel management, Himalaya publishing company,
New Delhi.

4. Nigam Priti V. - Functional management, Himalaya publishing house,
Mumbai. |

Philip Kotler, Markcting Management, Prentice Hall. India, New Delhi
Sharma F.C, Smriti Khurasiya - functional management, S.B.P.D. Agra.
Subba Rao P. - Human resource management, Himalaya publishing

=N oo oo

company, New Delhi.
8. T, ST, - Frarenss Welv, W o fadt, S |

9. THT 1. THt FRATeHe St ahetrar Teaeh Te e |

10.g0T 2.3 Frarees e fewmat afecrd |

Suggestive Digital Platform
https://educatererindia.com/wp-content/uploads2017/08/Functional-

Management.pdf N
https://www.msuniv.ac.in/Download/Pdi7bho45e46£d34422

https://www.distanceeducationjuin/pdf/mcom1.pdf
https://www.distanceedueationju.in/pdf/mcom2.pdf
https://www.vssul.ac.in/lecture notes/lecture1429900757.pdf
https://mdu.ac.in/UpLiles/UpPdiFiles/2020/Jan/FinancialManagement.pdf
https://www.slideshare.net/MargratCR/funciions-of-management=71192292
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hitps:/fegyankosh.acin/bitstream/123456789/53 1 29/1/Block3%20FUNCT]
ONAL%20AREASY200 % 20MANAGEMENT pdf

https://himpub.com/product/functional-nanagenient/

Part D- Assessimen{ and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100
Continuous Comprchensive Evaluation (CCE): 40 Marks University Exam (UL):

60 Marks L
Internal Assessment: Class Test ,~\ssign1;L-u?z.’;;n-.;-sa-|n:11 jon |
Continuous As Per Ordinance 14(2) o
Comprehensive Evaluation

(CCE)

ExternalAssessment: Section(A):Short Question (5*4= 20) %
University Exam Section Section (B): Long Question (5*8 = 40)

Time: 3 Hours '

Any remarks/Suggestions: é(;w\{ |\ , f @}/ﬂ’leﬁ/
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Theory Paper.

| CPart A lnlrmlucliffnm ==
Program: Post Graduate Diplowa in Commierce (11 Sem.)  Session: 2025-20
Subject: Research Methodology
1. |Course Code 9 cc23
2. [Course Title Research Methodology
Course Type Core =111
, 4. Pre-requisite (If any) Post Graduate Diploma in Commerce
(I'Sem.)
5. |Course Learning outcomes On successful completion of this course,
(CLO) students \‘.'}ll be able to-

. Understand the Basics in rescarch

methodology and applying them in the

E‘-..)

|

i

|

| !
rescarch/project work. I i
Scleet an appropriate rescarch design., !
3. Developed advance critical thinking

skills.

4. Demonstrate enhanced writing skills.
5. Demonstrate the ability to choose

methods appropriate to Research

objectives.

6 [Credit Value 5
7. [Total Marks _ Max. Marks 40+60  Mini. Passing marks: 40

I
=7

o B 9

SERVENE "
e




Part B- Content of the Course

Taotal

No. of Lectures-

Unit

Topic

No.of

Lectures

Introduction to Research: Ancient ResearchTraditions in
[ndia,Definition, nature, scope and significance of Research.
Types of research, Characteristics of a good rescarch, Qualities of
researchers, problems faced by rescarcher, introduction 10 review
of literaturc,

15

Research Process: Definition of research pr'oblem, componentof|
research problem, (itle formulation, hypothesis, typesof
hypothesis,procedure for hypothesis (esting, important parametric
and non-parametric test.

Research and Sampling design: Meaning, need, importance and
features of rescarch design, types of rescarch design, developing a
research plan.

Sampling design, criteria of sclecting a 'smnpling procedure,
characteristics of good sample design, sampling crror, sampling
methods.

Measurement and scaling, method of collection of primary and
secondary data, process of questionnaire design; processing of
data — editing, coding, classification and tabulation.

Analysis and report writing: Analysis of data, preparation of
Synopsis, report writing, essentials, structure/layout, presentation
of result, ethical norms in research, writing of research paper,

plagiarism.

Keywords/Tags: Research, Research process, Rescarch Design,

Question, Hypothesis, Literature Review, Synopsis, Rescarch paper.
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1- Research Molhml-ulugy- Panncerselvam R- Prentice Hall Pub,

2- Research methodology (Concepts, methads, 'I"cclmiquux & SPSS)- Dr. Priti
R. Majhi,Dr. Prafull- Himalaya publishing house,

3- Bssentials of reseavel design & Methodology-Geoffrey R. Marczyk- Wiley
Pub.

4-Research Methodology  Kumar- Pearson Pub.

5- Fundamental of Research Methodology and statistics -Yogesh Singh - Neyw
Age Pub.

6- Kothari, C.R.- Research Methodology, New Age International Publications.
7-5, T, - SIHTIS |

- et vew, vt e e et aa |

9- IS, T AT I, Fria e |

Suggestive Digital Platform
https://www.eshiksha.mp.gov.in/

https://repository.dinus.ac.id/docs/ajar/Kothari -
_Research_Methodology_Methods_and_Techniques - 2004.pdf
https://ddceutkal.ac.in/Sylabus/MCOM/Research Mecthodology.pdf
https://www.ermishikantiha.com/papersColledtion/Research%20Meilodol
0gv%20pbdf

https://sde.uoc.ac.in/sites/default/files/sde videos/MCN3C13.pdf
https://dhsgsu.edu.in/images/Reading-Material/Commerce/Econtent/RM-
SELF- LEARNINg.pdf
https://old.mu.ac.in/wp-content/uploads/201:4/04/Research-

Methodology.pdf
hitps://www.Kkluniversity.in/arp/uploads/2095.pdf
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r Part D- Assessment and Evaluation J

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Murks University Exam (UL):
60 Marks

[nternal Assessment: Class Test Assignment/presentation

Continuous As Per Ordinance 14(2) 40
Comprehensive Evaluation '

(CCE) s
ExternalAssessment: Section(A):Short (gl-n(ﬁr;_t%i']’{fi‘i’at =20) i i
University Exam Section Section (B): Long Question (5*8 = 40)

Time: 3 Hours !

. j Ql-,?’_.} i
Any remarks/Suggestions: é M\uﬂ‘"’ﬁ @/ /(j()“ i o
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Theory Paper

|

art A lntroduc(i_o—fl )

‘l’mgrmn: Post Graduate Diploma in Commerce (11 Sem,) (Scssion: 2025-26

Subject: Industrial Relation and Luabour Laws

ourse Code

Course Title

|

|

T ———

Industrial Relation and Labour Laws

ceza4 |

[#7)

Course Type

|

Core - 1V !

Pre-requisite (If any)

Post Graduate Diploma in Commerce

(I Sem.)

n

Course Learning outcomes
(CLO)

On successful completion of this course,

students will be able-
l.

5]

To introduce the concept of industrial

relation concepts its theories and

evolution and the trade union act 1926,
To inform student regarding grievance |
handling, Tripartite and bipartite

bodies, wintomy of industrial disputes,

- To provide in-depth knowledge 1

regarding collective bargaining and f
related concepts.

To develop understanding regarding ‘
industrial relations in different
countries and introduce industrial i
dispute act and Factorics Act, ‘
To imbibe how to interact, negotiate |
and transact with trade union ba]ancinu__;ii
and improving the relation between

cmpioyer and the employeces. i

il
A




India.

6. To acquaint with the basic legal
for compensation and welfare of

employees in different modes.

providing knowledge about the latest

amendment in compensation faws in

framework envisaged under the statues

7. To provide the insights about reforms

in industrials relation in India and also

f

6 Credit Value . , 3
7. [Total Marks ]

Max. Marks 40+060  Mini. Passing marks: .10

Part B- Content of the Course

Total No. of Lectures-

Unit

Topic

No. of

Lectures

Industrial Relation: History of industrial relations in India,
Industrial Relation before and after independence of India.
Concept, nature, need and importance of Industrial Relations in
India. Industrial Relations system in India- Structure and its

cvaluation, models of Industrial relations.

15

working condition maternity benefits, health, safety and labour
welfare of employces, Compensation management process, form
of pay, financial and non-financial compensation, compensation
strategies, provision of workmen's compensation act.

[ndian factories act 1948: provision regarding working hours,

Industrial dispute Resolution-and Grievance Redressal:

Nature Causes and types of industrial disputes.




Industrial dispute act, 1947- authoritics response of dispule to
boards, courts, tribunals procedure and power of authoritics,
strike and lockouts, unfair labour practices, method of industrial
dispute resolutions.

4. [Trade Unionism and Collective Bargaining: provisions of trade] 15
union act 1926, Definitions, legislation of trade unions, rights and
liabilities of registered trade .union, regulations, penaltics and
procedure; collective bargaining- Nature and function: types off
bargaining; Collective bargaining in the Indian context:Emerging
trends in union management relations;Technology and industrial
relations.

5. [The workmen's compensation Act, 1923; Objectives,employers) 15
liability for compensations; amount of compensation: distribution
of compensation; notice and claims, remedies of employers

against stranger, procedure and in proceeding  before
Commissioner,

The payment of wages act 1936 and the minimum wages acl

[
|
1948, ' |
|

Keywords/Tags: Industrial relation, Factorics act, industrial dispute, compensation

anagement, grievances, bargaining.

Part C- Learning Resources

Text Books, Reference books, Other Resources

L. Monappa, Arun & Dunlop, J.T. - Industrial System, TATA McGraw Hill.

2. Patil, CN. - Collective Bargaining, University press,

3. verma, Pramod - Industrial Relations, Tata McGraw IHill,

4, Srivastava,S.C. -Industrial Relation& Labor Laws, Vikas Publications.

5. Singh and Sinha- Labour Laws in Bricf, Excel Books.

6. TG, &, 7w, T - ateifires whiram wifte waw, |

7. STHET €3 Ht - frenfie wfan Ttz gfeerm e fwieger, amm | \
' L8
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8. s, SF. = e A - sl s v, wifer e afee ve
feieey, s

9. T, et rm, o, =t T 2l S ey v sivenfies afeam,
FeaEE ufeahie | .

10. & TS - Sitenfives wiefer, Wit st afeend ot ferdterer, wmmy |

Suggestive Digital Platform
L. https:/Avww.sultanchandandsons.com/book/399/industrial-relations-

and-labour-laws :
2. https://himpub.com/product/labour-law-and-industrial-relations-i/
3. htt‘ps://allalmba(lI;nvagcnc_y.cmn/pm(lnct!imlustrinI-relntions—wngc-

lawslabour-law-dr-j-mahalakshmi/
4. https://wwyv.schandpublishing.com/books/higher-cducation/commerce-

management/industrial-relations-labour-laws-
8¢/9789354539961/?srsltid=AfmBQoq2dQ2kBhid] rUHNjSoX22AcpolK
ZZy2NKd9P--GepD35¢CGrsi
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Part D- Assessment and Evaluation

=

Suggested Continuous Evaluation Methods:

Maximum Marks: 100

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UL):

00 Marks

[nternal Assessment: Class Test Assicnment/presentation

Continuous As Per Ordinance 1:4(2) 40

Comprehensive Evaluation

(CCE) |

ExternalAssessment: Section(A):Short Question(5*4 = 20) i

University Exam Scction Section (B): Long Question (5%8 = 40)

[Time: 3 Hours i I [ |
NG

Any remarks/Suggestions:
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[heory Paper

[

Part A Introduction

S

l{Scssi(m: 2025-206

‘Progrnm: One Year M.Com, [Class: M.Com 11 Sen
Subject: Introduction to Tutellectual Property Rights

ZCourse Code VAC

1. |Course Title Introduction to Intellectual Property
5 Rights

L._ﬂCourse Type | VAC i
LPl'e-requitc (If any) o One Year M.Com. 1 Scm.-——_-ﬂ—
5. {Course Learning outcomes On successful completion of this coursce,

(CLO)

students will be able: -
|. To understand the fundamentals of

o

To analyze the strategic role of IPRs in

modern commerce, innovation, and

entrepreneurship.
To
conceptual and ley

acquaint  students with
al framewoil o)
Intellectual Property Rights.

To £Cconomic

commercial  impo

the and

tance of IPR in

explore

business and industry.

|

To study the mechanisms tor protecting

IPRs at national and intemuliunal
levels.
G. To assess the challenges and cthical

various types of Intellectual Property]

Rights (IPRs) and  thew legal
frameworks.

the

considerations related 10 the use ol
O o weke =)

()

[




e e ==

IPRs in commerce.

2

“otal Marks Max, Marks 40160 {Mini. Passing marks: 40

I Part B- Content 0 { the Course

R

Total No. of Lectures 30
Falieeninisss

: No. of
Unit Topics Lectures
1. Fundamentals of Intellectual Property Rights (IPIRs): 10

Definition and scope of IPR, Evolution and historical
development of IPR, Types of IPR: Patents, Trademarks,
Copyrights, Geographical Indications, Industrial Designs, Tradg
Secrets, International Treaties and Conventions; WIPO, TRIPS

Agreement, Berne and Paris Conventions

b |[PR in Commerce and Trade: Role of IPR in business stralegy 10
and brand protcction, IPR in digital commerce and ¢-commerce,
Licensing and commercialization of IPR, Case studies on IPR-led
husiness success, 1P auditing and valuation
3. [Legal and Institutional Framework of IPR in India: Indian 10_

[PR laws and rcgulatory bodics, Patent Act, Copyright Act,

Trademark Act, GI Act, Design Act,
protecting IPR in India, IPR and Startups, MSMESs, and academic

institutions, Ethical issues and infringement Cascs.
Keywords/Tags: IPR Scope, Types of Intellectual Property, WIPO and TRIPS,

Historical Evolution of IPR, Berne and Paris Conventions, IPR Strategy, Digitall
Commerce, IP Licensing, Brand Protection, 1P, Indian 1P Laws, Patenl l-'ilingl

Process, Regulatory Bodies (IP India), IPR in Startups and MSMEs, Infringement

and Ethic etc.

Process torfiling and

Part C- Learning Resources

Text Books, Reference books, Other Resources

_) W
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(,. ; 7":/:

_ Ganguli, P- Itellectual Properly  Rights:  Unleashing the Knowledge
conomy. Tata M cGraw-1hllL :
3. L. Wadehra- Law Relating to Intellectual Property. LexisNexis.,

3 T. Ramakrishna- Basic Principles and Acquisition ol Intellectual Property
Rights. Notion Press,

4. V. K. Ahuja- Law Relating (o Intellectual Property Rights. LexisNexis.

5 Dr. G.B. Reddy- Intellectual Properly Rights and the Law, Gogia Law
Agency. i i

6. P. Narayanan- 1PR.

4. Dr.S.R. Myneni- Law of Intellectual Pxopczty Asian Law House.

--)

Suggestive digital platforms, web links:

World Intellectual Property Organization (WIPO)

Intellectual Property India (Controller General of Patents, Designs and

Trademarks)
I_\T_at_ional PR Policy (DPIIT)
TRIPS Agreement Overview - WTO
. . /@QJ:P
- —
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Maximum Marks: 100

Part D- Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Continuous Comprehensive Evaluation (CCE): 40 Marks University Exam (UE):

60 Marks

[nternal Assessment:

Continuous
iComprehensive Evaluation
(CCE)

Class Test Assignment/presentation
As Per Ordinance-14(2)

40

External Assessment:
University Exam Section
[T ime: 2 Hours

Seetion(A):Short Question (54 = 20)
Section (B): Long Question (5*8 = 40)

OO

Anv remarks/Suggestions:

_&\%\Lé
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PART A: Introduction

Program: 2 Year PG Programme in Class: Il Semester Year: 2025 Session: 2025-26
Commerce
SUBJECT: VAC (CHM/EESC)
1 Course Code Vv AC
2 ol Thie Constitubiora] Haman & Motek valuas
Course Type (Core
Course/Elective/ Generic
3 Elective/  Vocational/Ability K CoRTR
Enhancement Course
(AEC)/....)
Pre-Requisite (il Any) A student may be admitted to a 2 year PG programme after
K completing 3 year Bachelor Degree, subject to eligibility

conditions of that PG programme.

o Students will be able to understand and apply Constitutional,

Human, and Moral Values in personal and professional life,
) Course Learning Qutcomes promoting ethical decision-making and responsible citizenship.
(CLO) o Students will develop employability and entreprencurial skills
such as communication, problem-solving, and teamwork to
effectively perform in professional environments.

Credit Value (Credit) 2

Total Marks Max. Marks: 100 (Min. Pass Marks: 40

PART B: Coatent of the Course
Total no of Lectures — Tutorials- Practical (in hours per week): 2 Hours
L-T-P: 30

Note: VAC (CHM/EESC) Valuc-added courses are designed to enhance student’s employability, career prospects and
personal growth.

Constitutional, Human & Moral Values (CHM) are ‘Value Added Courses™ aiming to impart the education and practices
on Constitutional, human & Moral Values and Intellectual Property Rights (IPR)

Employability and Entreprencurship Skills Course (EESC) aims at enhancing the employability skills and developing
attributes which are essential for generating employment potential and preparing for the effective performance at workplace.

Part C-Learning Resources

Text Books, Reference Books, Other Resources

Suggested Readings:

Suggested web links:

Suggested equivalent online courses:through NPTEL, SWAYAM Portal

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:
Maximum Marks: 100

External Evalaation (Term End Bxanitaation] | 100
Any remarks/ suggestions:
Note:
I.  Theorctical exposition should be accompanied by Discussions, Case-Studies preferably #ith Indian Context,

- %\L{ 4 g g el ¢

B




Presentations, and Industry Based Assignments.
2. References from Updated Journals in UGC Care List.

qTr & - 7= T

FTdFA:2 qdfa ol wrdm @) | FaT: (| QAR | ad: 2025 | @ 2025-26

fawa: VAC (CHM/EESC)

(i . : , \
et (HAUe, Araud e e AR R UE SR aE KIaueys )

I | TEEE FTFRE NVAC X

2| v T AT
ITEIHFH FT THTL 2 (FIT F1E/

, Rfaftas afafes 2fkes Gaccar
rFafasafiE
fEzaaFaadl.....)

= faamdt ®) 3 ol AaE 50 @ & & @ 2 adfg dil
4 ‘Zj\a’faﬂﬂ(PrerEqmsrte) Wf{ mmmmgqﬁwmmaﬁm

’ o gl &

qTEIHT FLUA # qhetuat o Ruitafdamasiamamiesiaidauiis,

(1 T smgeEw) (CLO) B I B R L R C AR R LS R G P LN G Ll
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Part A: Introduction

Pr o;_lam Post i Class: M.Com. - Year: I ' *Qem["l Session: 25-
Graduation (’\lan.igcment P f L 26 :
C e 1‘;+’1oﬂ Wl et .
Subject: I\I'ma[-,c.mcut
o1 ~ Course Code BT 7 )
L2  Course Title r Human Values :;r_{c_i“(‘,itizenshiﬁﬁelmviour =
e emonliian RS TR
b3 ~ Course type Value-added Course (CHM) i
4 . Pre-requisite Gf | None ; l
! | any) ‘
{8 d | Course Learning - After successfully complcting this course, the |
& Qutcomes (CLO) student shall be able to: 5
1. Understand the role of Human Values in |
Business Activities. |
‘ 2. Integratc the concepts of Human Values |
] and IKS in Business Activities. !
‘ 3. Understand the parameters of |
i constitution’s  preamble  from  the |
‘: perspective  of  desired  citizenship |
behaviour. :
i 4. Interpret the role of Human Values in |
! development of Integrated Personality and |
| Well-being of Humans.
6 ~ | Credit Value 2 (Theory)
7 Total marks Max. Marks: 100
Asscssment & Evaluation as per VAC
Guidelines
e Part B: Contents of the Course AT
. Unit Topics No. of
i Lect./(hrs.)
| Unit-1 Human Values in Business: Meaning and Co-h'ccpl, 6 x
1 Values, Value System and Skills, Values, Norms,
' - Beliefs and Standards.. Value Crisis in Business
 Management, Values and Purity of mind, Guna
. Theory; Work ethics and ethics in Work.
Unit-2 ~ Indian  Knowledge Systems and Business: | 6 ;
Representative Sources of Moral Values from Indian g
Systems including Vedas, Shastras, Bhagwad Geeta, |
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Unit-3

‘Ramayan@/Ramcharit ~ Munas,

Mahabharata -

~ Arnthshastra, panchtantra and Hitopradesha. and their .

" Business Perspectives.

Constitutional Values and Citizcnshif)':' Values

Philosophy of  Jaisudaiv ~ Kutumbakarn

Responsibilities as Global Citizen.

embedded in the Precamble of Indian Constitution, .
Integration of Human Rights and Dutics, Dircclivc%
Principles and Responsibilities as citizens of India, :
and |

Human Values and Integrated Personality: The
Three Gunas; Qualitics of saftva (purity and
harmony), rajas (activity and passion),
| (darkness and chaos).  Meditated personality and
| Agitated personality versus stress management,
| Oneness, Non-duality and Fquanimity; Being
Asscrtive and Self-confident

tamas i

i Unit-5

Social and Spiritual well-being.

%-_I&Te?wo rds/Tags:

!

Behaviour

Human Values and Well-being: Physical, Mcntal, |

S P =

Human Values, Constitutional Values, Civic v:‘lillles;---Ciﬁzeﬁ.ﬂ-hip-i

Part C: Learning Resources

Textbooks, Reference Books, Other Resources

Timalaya Publiéhiug

S. No. Title of Author(s) i Publisher

Book/Resource !

& Wi | Universal Human | Ramakrishnan and

; Values Krisnamacharyulu House

EPR Universal lluman | Dr. Ritu Soryan Bookswago_n.com

1 Values and

i | Professional

; Ethics

o | Human Values and | Singh and Singh

:; Professional
Ethics

_747 St !F'OhiQQ}gi{i‘i{uanal] Sharma and Kaur ﬁi;a_l\'_zi;-’('l;-rcoxim

5 s

’ Suggcstcd 'I)lggl}alPldfforr;!s weblinks:

. 8. No.

el

i | -l.).cxcripi-io'n‘ .

https: “onlinecourses.nptel.ac.in

; Values

AN 1y - A

Vallabh Publication |
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T

IAE.\pioi'"ilt‘ig Human Values: Vision grﬁ;ﬁi_ncss and Perfect smm‘ Lx Prof. AK.
. Shanna. 1T, Kanpur}

hitps:/onlinecourses. swaam2.ac.in

(Understanding Human Being Nature and Cxistence Comprehensivel by Dr. Kumar
Sambhav, UP Institute of Design, Noida) i

@bﬁ;h‘\\'w w.skillind iadiuitngQ\i.Lr_)

| (Universal Human Values by Reliance Foundation Skilling Academy)

i Th ‘i

I =
https:/www.uhv.ore.in




Srogram: Post

o raduation

subjeet:

Class: M.Com.
(Management)[ f’bf
iz

[C uu;:;é _aﬁl‘c

"Course Title

o
Management

ol S
Y g 7

Part A: - ll:llroidAﬁctiurr'l

s S i . F: -
Year: | CSem.: 1 Session: 25-26

| e oo

" E-business ss Fundamentals

Course type

Value Added Course (EES)

Unit
T

T.l-nitrz -

i nit-3

Prc—requisit_é-(if any) |

Basic Computer Literacy and Internel Ubage

[l
i

!
\
i
3
| Course Learning

Outcomes (CLO)

|

i C redit Value

. After successfully completmg ‘this course ‘the siudcul shall be
able to:

‘ 1- Understand the business models used in online electronic
business environment.

2- Develop basic understanding of various modes of electronic :
paynient and its infrastructure.

- Differentiate between Traditional Business and electronic
Business. ;

2 (Theory)

fictal ! | Total marks

Max. Marks: 100 Assessment and evaluation as per VAC
Guidelines

Toplca

Part B: Contents of the Course

R —— s
Lectures (hrs.)

| Basics of e-business:

commerce. e-business framework, application and network infrastructure,
transaction type- B2B, B2C cte.

e-business, electronic commerce, types of e- | 4 ;

|
i
!

[-Markets and marketing: Electronic market for Buyers and Scilers,

Business Models: Business model 1ngredmms B'?C "B2B model with | 4
| cxample. case study related to B2C and B2B. EDI applications in ¢- |
business. Value added network, architecture and stancards.

g =

online marketing. online advertising and tools ol advertising. Scarch

Fopine Optimization,

Markening blopging.

social

Search engine marketing. Email
Affiliate

media,
Inbound and  Outbound Marketing.

Narketing. Influencer Marketing. Paid Ads on Search Engines. Paid Ads
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* (nit-4

Lnit-5

on Social Media, Paid Ads on e-commeree Platforms. Audio and Video

Ads

Security in e-husiness: Sccurity convironment, security concept, | 8
“dimension of security, Technology solutions. c¢ryptography., encryption

description. Cyber laws, Cyber crimes.,

) e

~Digital payment Systems: Digital - payments and its lypcs' and 6
_comparison, Token basc payment, Smart card, Credit card, Debit Card,
" etc. design in one of payment system, Risk involved in e-payment system

Part C: Learning Resources

I
Neywords/Tags: | c—bus'iness, e-business Models, Digital payment Systems, E-Markets, Secu rity

S (R o

Textbhooks, Reference ﬁooks, Other Resources

Kithorlh

Publisher

[ Kenneth C T.oudon

| i

Dave Chaffey

i Judy Strauss and
| Raymond Frost

Pearson Publication

]

Pearson Publication

Pearson

$Ror T T THIEof
i Book/Resource
|
l | E-Commerce
e ol . I
? ; E-business and E-
;| commerce
; management
|
$ + E-Marketing
|
|

) I The E-Business (R) f Daniel Amor

" Evolution

et e At e i

" FRE S S S
sugpested Digital Platforms, weblinks:

5. No.

P

' il)cséfipﬁon
\

|

New Delhi, Prentice ITall

lttps://onlinecourses.nptel.ac.in

(E-Business by Dr. Mamata Jenamani., 1T, Kharagpur)

hitps://onlinecourses.swaam2.ac.in

(I-Commerce by Dr. Anita Walia, JAIN Banglore)

! hiips:/fondingcolrses.swaamz2.ac. in

1

(1 <content on F-Commerce Technologies- 30 modules)

Mipeci uyemoues.inflibnetac. in

LE R

(1. ¢ ommerce by Dr. Subodh Kesharwani, IGNOU, New Delhi)

Principal
Sovt. Mahakoshal Arts & Commeres
Mahavidyalava, Jabalpwr




